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The above business plan is 71 pages long and contains more than 15,000
words including the 6-page Executive Summary. It took more than 100
consulting hours and over $10K to research, develop, and write.
You can now purchase this comprehensive Business Plan for a tiny
fraction of its development cost; only $49.
So, If you are interested in obtaining a copy of this fully-formatted real-
life business plan and download it to your computer in MS-Word format
so you can work with it, just click on the following link:
http://writinghelptools.com/cgi-bin/a/t.cgi?busplicb
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